Women & Retirement Perceptions

Will the reality of retirement live up to expectations?
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In January 2011, Merrill Lynch released the resoita survey asking baby boomers with $250,000#nvestable
assets about their retirement hopes. There wene stteresting across-the-board findings — 709ho$¢ polled
expected to work at least part-time, and 84% Falirtretirements would be more comfortable and dynahan
those of }geir parents. Yet it was the collectegponse of women in the 1,000-investor studydhaw the most
attention.’

Women envision a very active retirement. Volunteering and travel registered as major piEgifor women, more
so than for men: 64% of women said they wantecetoxgpre involved in their communities, 62% plant@devote
more time to philanthropy, and 86% planned to traxeen retired. Additionally, 14% of the women weyed said
that they wanted to start a business after the#era ended.

Women are mor e concer ned than men about running out of money. While 52% of male respondents were
unsure that their retirement assets would ladetirie, 63% of women polled were worried about igirty their
money. Additionally, 70% of the women surveyeiti $hey worried about rising healthcare cdsts.

Will reality prove disappointing? Too many women approach retirement unprepared,tadtlittle saved or
invested. You can cite two major reasons for that.

1. The multiyear absence of some women from the wade(which can coincide with peak earning years,
lessening the rate of retirement plan contribufions

2. A notable earnings gap (full-time working womenre@8 cents for every dollar men earn, which maleoef
everything from gender inequality in career pathwage discriminatior.

Another factor may be conservative investing. WIHibu can take on too much risk in your portfoina gpay the
price, there may also be a cost for assuming ttbe tisk — your portfolio may not be able to predueturns that
keep up with inflation. The federal Consumer @tiwdex from June 2011 shows annualized inflattod 626?

How areyou investing and saving to pursue your retirement dream? Is there a strategy in place with realistic
objectives? A chat with a financial professionalyrtead to the discovery of creative new ways tesparyour
retirement ambitions.

Partly because we are primarily woman owned, Resdna. has a “heart for working with women”. Wkeo a
“safe space” for women to come and share their fiape concerns, ask questions and receive horsseemn

Please contact us if you would like to have a camgrhtary conversation about creating your ideatewtent!
513-605-2500 www.resonatecompanies.com
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